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P20

P19

Brand Loyality
(Loyalitas Merek)

P18

P17

P16

P15

Brand Assosiation
(Asosiasi Merek)

P14

P13

BRAND EQUITY
(EKUITAS MEREK) (X)

Perceived Quality
(Kesan Kualitas

P8

LAMPIRAN 2
Data Tabulasi Awal Pretest 30 Responden

P12

P11

P10

P9

P7

P6

P4 | P5

P3

P2

Brand Awareness
(Kesadaran Merek)

P1

RES

10
11
12
13
14
15
16
17
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KEPUTUSAN PEMBELIAN

Keputusan Pembelian

P27

P28

(¥)

Evaluasi Alternatif

P25

P26

Pencarian Informasi

P22

P24

P23

Pengenalan Masalah

P21

18
19
20
21

22
23
24
25
26
27
28
29
30

RES
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10
11
12
13
14
15
16
17
18
19
20
21

22
23
24
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26
27

28
29
30




